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Abstract
E-Commerce stands for Electronic Commerce. E-Commerce is doing the business online and 
electronically. E-Commerce is definitely being one of the business options that one will have to 
explore in the near future. Growth of E-commerce trends is becoming more popular day by day as 
per the market demands. Indian E-Commerce has seen an impressive growth in the past few years. 
E-Commerce has helped online travel industry in many ways. This paper gives us an overview of 
the present scenario, the future of E-Commerce in India and the challenges that are being faced by 
E-Commerce in India.
Keywords: Categories of e-commerce, Challenges in e-commerce, Future aspects in e-
commerce, Conclusion.

Introduction
Electronic Commerce consists of core business processes of buying and selling, goods, services 
and information over the internet. So E-Commerce basically means dealing with goods and 
services through the electronic media and internet. The rapid growth of E-Commerce in India is 
being driven by greater customer choice and improved convenience with the help of internet the 
vendor or merchant who sells the products and services directly to the customer from the portal by 
using the digital cart and even allows the payment through debit card, credit card or electronic fund 
transfer payments. E-Commerce has become an important tool for the large businesses worldwide, 
not only to sell to the customers, but also try to engage them. It is the movement of business onto 
the world wide. E-Commerce has almost become the dominant online activity. For traditional 
businesses, one research stated that information technology and cross-border e-commerce is a 
better opportunity for the rapid progress of development and growth of enterprises.

Concepts and Definition
Electronic Commerce refers to the wide range of online business activities for the products and 
services. It also pertains to any form of business transaction in which many parties interact with 
electronically instead of any direct physical contact.  E-Commerce is widely considered as the 
buying & selling of products over the internet, but any transaction that is completely solely 
through electronic measures can be regarded as e-commerce. The first e-commerce site in India 
was rediff.com.

Categories of E-Commerce
E-Commerce is a subset of e-business , means it is the purchasing, selling and exchanging of goods 
and services over the computer networks through which transactions are performed electronically. 
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The major various types of E-Commerce in India are Business to Business E-commerce(B2B), 
Business to Consumers E-commerce(B2C), Consumer to Consumer E-commerce(C2C) or Peer to 
Peer E-commerce(P2P) and the other types of e-commerce also exists in India Business to 
Government E-commerce(B2G), Mobile Commerce(M).

Challenges faced by E-Commerce
There are lots of challenges that e-commerce businesses and owners are facing in the Indian 
market. Day by Day, there is a growth of e-commerce in India expanding and it is attracting lots of 
retailers to have an online store to boost their business worldwide. We all very well know that India 
is one of the most populous country in the world and it is the home of 1.2 billion people.
The major problem that is being faced is that e-commerce business or retailers are facing lots of 
challenges in the Indian market and it is not at all easily possible for them to stud their legs in the 
market and do the business.

Tax and payment related issues: Issues related to the tax and payment is the another problem that 
is continuously arising. The electronic payment is being made through debit card or credit card 
which could did not become popular so far in India and it happened due to two reasons. Firstly, the 
penetration of credit card in India is very low (approx 2 percent of the population). Secondly, the 
Indian consumers are not easily convinced of paying through credit card with the increasing threat 
of frauds played by the hackers.

Security Issues: Fear of making the payment online is a psychological factor of Indian consumers. 
70% of the users do not trust the web as the payment channel. Web transaction takes place with 
credit card but nowadays credit card itself is not safe at all. Even Buyer is not sure of that card is not 
used for the malicious purpose which is also the biggest challenge being faced for e-commerce in 
Business.
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Margins Deterioration:  With the beginning of a large number of players in the already existing 
competitive e-commerce market, the customer is indulged by offering the heavy discounts, offers 
etc. that results in less margins.

E-Shipping Issues: Issues related to the lack of supply chain integeration, high delivery charges 
for the products, delay in delivery and lack of courier services in few areas too makes the 
customers more frustrated.

Cash On Delivery: In India it is a preferred payment. Most of the people prefer to pay cash on 
delivery due to low credit card diffusion. It is seen that majority of the customers denied to make 
the payment at the time of delivery of the product.40%-60% of the buyers are taking due advantage 
of this while the purchase of the product. So cash on delivery has been encountered to counter the 
payment security issues of the online transaction but this mode of transaction has been proving 
overpriced for the companies.

Future Aspects of E-Commerce
The future of E-Commerce is difficult to predict. There are various segments that would grow in 
the future like: Travel and Tourism, electronic appliances, hardware products and apparel. There 
are also some essential factors which will significantly contribute to the boom of the E-Commerce 
industry in India i.e. replacement guarantee, M-Commerce services, location based services, 
multiple payment option, right content, shipment option, legal requirement of generating invoices 
for online transactions, quick Service, T & C should be clear & realistic, the product quality should 
be same as shown on the portal, dedicated 24/7 customer care centre should be there.

The key growth drivers will be greater Internet penetration, a rise in the number of online shoppers 
and an increase per capital income.

“It  increase in 2020 estimate (of India's ecommerce market) from $102 billion to $119 billion," 
Morgan Stanley Research said in a report. "This takes our estimate of the total Indian Internet 
market size from $137 billion to $159 billion (now including online food aggregation business).. 
India is adding three Internet users every second and is already the second-largest Internet market 
globally in terms of users, according to the report dated February 12. "We expect Internet 
penetration to increase from 32% in 2015 to 59% in 2020, translating to a near-doubling of the 
Internet user base," the US bank said.

It estimates India will have almost 320 million online shoppers by 2020 compared with 50 million 
in 2015. "Per capita incomes are likely to double by 2025 and this should drive higher aspirations 
of the Indian consumer," according to the report. The top three online retail platforms dominated 
the Indian ecommerce market in 2015 with a combined market share of 83%. Flipkart, including 
Myntra, maintained its No. 1 position with a 45% market share, followed by Snapdeal (ex-
Freecharge) at 26% and Amazon India at 12%. Paytm had a 7% share. At $13.8 billion, the GMV of 
the top three ecommerce companies exceeded that of the top 10 offline retailers.
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Segments that recorded growth
Online transactions in India totalled around $23 billion in 2015, and are expected to reach $120 
billion by the turn of decade, according to a research paper released by the Associated Chambers of 
Commerce of India (ASSOCHAM) . This was mainly on account of introducing the cash-on-
delivery system and the option of returning goods within 30 days. "India's ecommerce market was 
worth about $3.8 billion in 2009 and went up to $17 billion in 2014. It was around $23 billion in 
2015 and is expected to touch the $38 billion mark in 2016," The sector is also offering 
employment to thousands of people, both directly and indirectly, with some 250,000 jobs 
including temporary employees, supply chain, logistics, and ancillary units likely to be generated 
in the online retail businesses in 2016.

Mobile commerce (m-commerce) is also growing rapidly as a stable and secure supplement to the 
ecommerce industry. Shopping online through smartphones is proving to be a game changer, and 
industry leaders believe that m-commerce could contribute up to 70 percent of their total revenue
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Conclusion Internet connectivity has become basic obligation in not only cities but also in rural 
areas ones. The rapid growth of ecommerce is challenged by legal hassles, logistics and many 
factors which need to address early. Companies that want to expand their business need to spend 
resources in advertisement, branding, logistics, reverse logistics, supply chain management and 
customer services. There is need of depth understanding of security requirements such as 
confidentiality, privacy of data.  To maintain loyal customers companies need to provide superior 
website experience coupled with customer service.

Companies who want to reach more consumers and want to cater need of local population should 
develop website in local languages The total number of internet users is expected to reach 370-400 
million by 2016-17. On the behalf of the study and experts views the future of e-commerce would 
be very bright in India if implemented with the all essential factors.
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